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	[bookmark: table01]FACULTY OF COMPUTER SCIENCE AND MANAGEMENT 

SUBJECT CARD
Name of subject in Polish: RYNKOWA OCHRONA KONSUMENTÓW
Name of subject in English: MARKET CONSUMER PROTECTION 
Main field of study (if applicable): Management 
Specialization (if applicable): Business management
Profile:  academic 
Level and form of studies: 1st/ full-time studies
Kind of subject: optional 
Subject code: PRZ1174
Group of courses NO
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	Lecture
	Classes
	Laboratory
	Project
	Seminar

	Number of hours of organized classes in University (ZZU)
	15
	30
	
	
	

	Number of hours of total student workload (CNPS)
	60
	60
	
	
	

	Form of crediting
	crediting with grade
	crediting with grade
	
	
	

	For group of courses mark final course with (X) 
	
	
	
	
	

	Number of ECTS points
	2
	2
	
	
	

	including number of ECTS points for practical (P) classes 
	
	2
	
	
	

	including number of ECTS points for direct teacher-student contact (BK) classes
	0,5
	1,0
	
	
	


*delete as applicable
	[bookmark: table03]PREREQUISITES RELATING TO KNOWLEDGE, SKILLS AND OTHER COMPETENCES

 Basic knowledge of the Polish Constitution.


\
	[bookmark: table04]SUBJECT OBJECTIVES
C1 To familiarize listeners with basic consumer rights
C2 Clear emphasis on the fact that each economic organization is responsible for products placed in the market
C3 Presentation of the most important regulations in the field of relations between consumers and entrepreneurs
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	SUBJECT LEARNING OUTCOMES
relating to knowledge:
PEU_W01 He knows the basic rights of consumers in contracts with entrepreneurs
PEU_W02 Knows the basic law governing mutual relations between consumers and entrepreneurs.

relating to skills:
PEU_U01 Is able to apply solutions regarding product liability in practice
PEU_U02 He knows the means that the entrepreneur can use to defend himself against unjustified consumer claims
relating to social competences:
PEU_K01 He is prepared to act ethically and professionally
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	PROGRAM CONTENT

	Lectures
	Number of hours

	Lec 1
	Introduction to the issues: the concept of consumer law, the place of consumer law in the legal system, subjects of consumer law, the origin of consumer law, premises for consumer protection, basic consumer rights.                                                                   
	222 2


	Lec 2
	Enforcement of consumer claims - institutions protecting consumer rights, consumer arbitration courts, consumer legal redress, situations exempting entrepreneurs from complaint liability. Analysis of sample court case law in consumer matters.
	222
2
222 2



	Lec 3-5
	Complaints - the most important terms related to complaints:
warranty, manufacturer's warranty, non-compliance of the goods with the contract, complaint procedures for the sale of goods, obligations of the seller and manufacturer, consumer rights, sale of goods in promotion and on sale, presentation of practical examples
	222 6


	Lec 6-7
	Consumer safety and health - the most important EU regulations in the field of consumer life and health protection, concept of a dangerous product, responsibility for a dangerous product, restrictions sent, protection releases issued, general practices presentation
	222 4


	Lec 8
	Test
	15

	
	Total hours
	15
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	Classes 
	Number of hours

	Cl 1-2
	Modern forms of sales - off-premises and distance sales, with particular emphasis on online sales, prerequisites for consumer protection in such sales, basic consumer rights related to such sales, presentation of practical examples
	4

	Cl 3-4
	Institutions protecting consumer rights (Municipal and Poviat Consumer Ombudsman, Trade Inspection, Consumer Federation, Consumer Association, Office of Competition and Consumer Protection, European Consumer Center)
	4

	Cl 5
	Solving practical problems related to modern forms of sales
	2

	Cl 6-7
	The most common consumer contracts and traps associated with them (sales, rent, insurance, banking services contract, consumer credit)
	4

	Cl 8-9
	Complaints about services - general solutions from the Civil Code, complaints about selected services (telecommunications, transport and tourist services), complaints about air services, the essence of down payment and advance payment, presentation of practical examples
	4

	Cl 10-11
	Consumer safety and health - the most important EU regulations in the field of consumer life and health protection, the concept of a dangerous product, responsibility for a dangerous product, conditions of liability, conditions for releasing the producer from liability, presentation of practical examples, prevention  solutions in the field of consumer safety, the most important obligations of economic organizations in this respect, the powers of market surveillance authorities, withdrawing a dangerous product from the market, Rapex System, CE marking, examples of products with CE marking
	4

	Cl 12
	Solving practical problems related to modern forms of sales
	2

	Cl 13
	Prohibited clauses in contracts with consumers - conditions for recognizing a given entry as prohibited, practical examples of prohibited entries. Prohibited practices used by entrepreneurs - premises for recognizing a given practice as prohibited, major sanctions for using such practices.
	2

	Cl 14
	Consumer credit solutions. The concept of consumer credit. Rights and obligations of the parties. Presentation of the most common problems associated with this loan
	2

	Cl 15
	Test
	2

	
	Total hours
	30
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	Laboratory
	Number of hours

	Lab 1
	
	

	Lab 2
	
	

	Lab 3
	
	

	Lab 4
	
	

	Lab 5
	
	

	…
	
	

	
	Total hours
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	Project
	Number of hours

	Proj 1
	
	

	Proj 2
	
	

	Proj 3
	
	

	Proj 4
	
	

	…
	
	

	
	Total hours
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	Seminar
	Number of hours

	Sem 1
	
	

	Sem 2
	
	

	Sem 3
	
	

	…
	
	

	
	Total hours
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	TEACHING TOOLS USED

	N1. Traditional lecture using transparencies and slides
N2. Consultations
N3. Own work - independent studies


EVALUATION OF SUBJECT LEARNING OUTCOMES ACHIEVEMENT
	[bookmark: table0C]Evaluation (F – forming (during semester), P – concluding (at semester end)
	Learning outcomes number
	Way of evaluating learning outcomes achievement

	F1
	PEK_U01  
PEK_U02 
PEK_K01
	Lecture with multimedia presentation, Presentations of listeners.

	F2
	PEK_W01 
PEK_W02
	Test

	C = F2
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	PRIMARY AND SECONDARY LITERATURE

	PRIMARY LITERATURE:
1. Krzysztof Zymonik, Odpowiedzialność za produkt w zarządzaniu innowacyjnym przedsiębiorstwem, Difin, Warszawa 2015.
1. Monika Jagielska, Elżbieta Sługocka-Krupa, Krzysztof Podgórski (red.), Ochrona konsumenta na rynku usług, C.H.Beck, Warszawa 2016.
1. Monika Jagielska (red.), Sprzedaż konsumencka w teorii i praktyce, C.H.Beck, Warszawa 2016.
1.  Bogusława Gnela,  Kinga Michałowska (red.)., Współczesne wyzwania prawa konsumenckiego, C.H.Beck, Warszawa 2016.
1. Monika Jagielska, Odpowiedzialność za produkt, Wolters Kluwer, Warszawa 2009.

SECONDARY LITERATURE:
1.  K. Zymonik,  Gwarancja producencka (komercyjna),  „Problemy Jakości” 2008, nr 2. 
1. K. Zymonik,  Oznakowanie CE - nowe wyzwanie dla polskich przedsiębiorców, Problemy Jakości 2005, nr 10, s.9-13. 
1. Rafał Adamus, Nowa upadłość konsumencka, Difin, Warszawa 2015.


	SUBJECT SUPERVISOR (NAME AND SURNAME, E-MAIL ADDRESS)

	PhD. Krzysztof Zymonik,  krzysztof.zymonik@pwr.edu.pl




*delete if not necessary
